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The Good News & The Bad News: A Nascent Market

Spanish search mktg in relative infancy
– Small Spanish language ad inventory
– Poor matching by search engines
– Not many good tools to support keyword research

Good tools are coming to market, if you know 
where to look
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Small Spanish-language Ad Inventory
Opportunity!
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Poor Matching by Search Engines
Opportunity!
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Google’s Site Targeted Tool (Free)
Returns contextual keywords 
based on site content
Recommended by Google only in 
English but sometimes works in 
Spanish
Provides competitive & volume 
info
Returned 50+ initial results from 
Chevy Spanish homepage: some 
relevant, some not
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Overture and Google tools limited on Spanish 
terms. Sometimes, no terms at all are suggested. 

Only 1 suggestion 
by Google KW 
Tool for “chorizo”
Tailored to 
English-US
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Second attempt:  Google Keyword Tool for 
“chorizo”

When results 
tailored to 
Spanish-US and 
Spanish-Mexico 
– zero search 
results!
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Sample Overture Keyword Suggestions: 
Inventory.overture.
com ineffective for 
Spanish keyword 
generation
“cotización gratuita
de carro” (free car 
quote) returned no 
results – even in 
Spanish version
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Google and Overture keyword tools measure 
relevance to keywords, not to your website
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Search engines can get confused by Spanish 
characters
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The same keyword can have very different 
meanings among US Latino audience 

segments
Largest US populations hail from Mexico, Puerto 
Rico, Cuba, South America, El Salvador
– E.g. “bicho” means “bug” in Mexico & South America, 

but in Puerto Rico… slang for something else entirely!
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Recommended KW Tool Features

To generate most effective and relevant lists, use 
a tool(s) which…

1. Ideally, recommends keywords based on a site URL
2. Should not only look at metatag data, however
3. Should not only look at your website
4. Evaluates relevance with respect to your site
5. Rank orders degree of relevance to your site and/or 

offer
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KeywordDiscovery Tool by Trellian (Paid) 

8 European languages 
21 billion keywords in database –
uses dictionary approach
Constrained by Overture’s 
matching rules
– Suggestions are depluralized
– Results must contain KW from 

original query; ignores all 
queries that don’t (e.g. hipoteca)

Subscription starts at $49.95/mo.
Dictionary-based tools (e.g. 
database driven) not as dynamic, 
but use for volume if needed
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WebConfs Website Keyword Sugg. Tool 
(Free)

Reads metatags, then delivers kw
suggestions that contain metatag
keywords using Overture 
inventory tool
Limited by that tool; results are 
only in English

http://www.webconfs.com/website-keyword-suggestions.php
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WordTracker Metasearch Tool (paid)

Compiles keywords 
from meta search 
engines, not just 
Overture
322MM keywords in 
database
Tool takes learning; 
must drill in for 
related keywords
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Adapt’s KeywordFinder Tool (yes, this is 
ours!)

Interprets all content of page, 
delivers suggestions based on real-
time analysis of original & similar 
sites
Evaluates relevance to marketer’s 
website
Works for all languages

(small
sample
of all

keywords
returned)

Keyword:
Compra venta de autos usados
automoviles
Precios de autos
De carros nuevos
Coches nuevos
Compra venta de autos
Autos nuevos mexico
Clasificados de autos
Nuevos y
Compra de autos usados
Carros nuevos
Ofertas de autos
Fotos de autos
De coches
Coches en
Precios de autos nuevos
De autos nuevos
Venta de coches
Venta autos nuevos
Venta de carros nuevos
Venta de autos
autos nuevos o usados
Los carros nuevos
Usados en
compra y venta de autos
Autos usados venta
Venta de carros usados
venta de autos usados

Relevance to URL:
17%
17%
16%
12%
11%
11%
11%
11%
11%
11%
11%
11%
10%
10%
10%
10%
10%
10%
10%
6%
6%
6%
6%
6%
6%
6%
6%
6%
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The Jacksonville Jaguars don’t belong in the Zoo!
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Keyword Discovery must be Continuous

Keyword list gen is ongoing, not a one-time event
– Constantly expand lists to find relevant words based on 

performers, prune non-performers

Find technologies that don’t require you to think of 
keywords! 
– Search engines don’t ask for help matching organic
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Keywords are just part of the picture!

Keywords & 
Match Type

Landing 
Pages

Ad Text

Bids
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